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2 B E SIS Marketing Strategies in the Digital Age
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3 JHEEE LS Consumer Psychology

FEAR:
o HEEZDIEZF
o JHEEZ VIR LS
o MANVEFRS5WMEEHF
o MEFE, MEEHFNLESIRE
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Lt 5EBEE RRAXMOVEF SRR,
o IRBRETHERERR, THHEBEENHARSE;
o MHIRERREMEXESHHEERR, RITEHEN;
o tIHBEE RRIATHIHK.

4 SHEERRSHIES M Consumer Insights and Data Analytics
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5 AT 5HKREE Experience Design and Needs Management
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o EAEERHERERLTELUAEREIIRER;
o REHBREFRSITSAFENR, NEHAZHIER,
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6 AT EESEHRE Aland Marketing Decision Making
TERA:
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7 AL @EEFAS S Customer-Centric Brand Leadership
FEAR:
o MREN. EN5HRHE
o MEEMERRELE
o UEFPAROHNDEEE
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FHRm:
o EENUEFAFLHRBESREENAEHETNEE M,
o BUEMIHEUR P AR SRAEEREE, HEDRETIRNE,
o FAREFZEHFIAR, AR MEMAKS| AR mEAELR;
o BEEFHIL KPI MZEFISHT, THEFMICRERI;
o THEMZEBMZAWEFROMENEN, RIFmEIZSE.
8 HBEEHS MERERR Social Marketing and Brand Communication

FERA:
o MRRRTEML, EF, HISHERE
o MIEHFWAHEFE L
o HEFEHRERBEISMZOET
o HEFEHEMAREEIIAITG

Friikm:
o TIROITHEMENRIS, RENRBEMNGEE, HRIEREAELE;
o FIEKIHEFEHEITN, EREXBARAEHREEAERIARARENGE,
o B RhRLEIPFITARAHE
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F iR
o MENHEREIME, MEUKBERZRER, WEK—MERMNNmEE
W, FITEBEBNEFEARNBERELE,
o BAFEITFESHEAEFY, MUNHNITRENESHEEHLAR;
o IRIBEHEEEENHARESTESEARE, MNLENETaEBAS;
o MIMITHBETFENRSHEEHEEYR, UNRBERAESEEMIEAS
Ko
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ESG &l 5ol #5421 E 5 ESG Strategies and Sustainable Marketing

FERNA:
- RBEHBHRR
o AIFREMEHNKERZE
o BIIIMMTRESIT
o EfHKZEEIRE (MROI)

FrajRum:
o MENMEMSREFLEELS, THEENE LS AHNIE,;
o BT ESG BLEHMLE, HomFEMEHNERZE,
o IRIFEEVIIMMNTREMNA, KT ESC BEEHEREKE,;
o HEFIMETAL ESG BRI, EHFITUKREHKLZELIRE (MRO)NEH.
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11 AR SEHEIR Public Relations Strategies and Crisis Management
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12 BEEHEHEER Final Project
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