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3 JHEEE OIS Consumer Psychology

TERA:
o HEZDIEZF
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o MANVEFRS5WMEEHF
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o IBERETHHERERR, THHETBEENHARSE;
o MHIRERRBHMEXESHHEERR, RITEHER;
o tHERE RRARHIRK.

4 AR 55 KREE Experience Design and Needs Management
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BN EHMMIE Marketing Strategies in the Digital Age
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o MFHRREHMEERES IMC
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7 LHAXEFEHER Effective Public Relations and Crisis Management
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o MIEDIEABIEIEIFE, HiTE QA XBIEE S,
o &I, PUTRAH XA RIBIF(E R,
o MEDMENERE, HEITEBBIFAR R E I,
o RIBEXER, BERNLERNSAREFMRFERDBRE,

8 AT EESEHRE Aland Marketing Decision Making
TERA:
o BIUNEBIEATEREIIEE
o B DEKFM
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IMC (02-2025)



Sssl HKUICB

==
=s| HkuicB [~ ﬁﬂ J’f A
il Institute for China Business [zaw-zozs

) ﬂ ‘v J:\.’ 7 5 b [ 7 A - ' ative School of Profe al Management

9 THEEERZRHMEZR Framework for Consumer Insights
FERR:
o HEEAMDHRAIKIE
o MFITRIBNZITATA: AT
o B RRMMIZMANSGENITA
o HEETIZRAREE: BR. REINHARER
FHRiRm:
o HEMRMAFMNIARFIVEEE IRERNEEM,
o REZ T HIZNERBERESIER, HIETEMIITEEEFE;
o BREFEF DA RN ER SR IR MRS, &IHEAM A EN T AEH/ERE 4
TR,
o RIBRNIGAY S /HEHB T, BIMIERBAIIES A EN T,
10 HBEERHS MERERR Social Marketing and Brand Communication

FERA:
o mRETEAL, B, HISHMEHE
o MR FUALEFEHAS
o HMEFEHEREFMZOIT
o HMEFEIHIRMAERNIFITL
F R
o MIRDINHEMENIES, RENMBNSES, HEIERAEBAER;
o HIEKHIHEFEHITY, BEXBTAEAEHERIAREARENE,
o EEIT mnhRLERFITRRA AL
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11 A ISR E Corporate Resilience and Sustainable Marketing
FERA:

o FBEHBEFE

o FIFAMEHNKEZE
o EWFENTNRIRIT

o EfHRKRAMOHKE (MROI)

F iR
o MESHEMESERBAFEVHEBRS, THEENE LS A AHIIE,
o RIT ESC BWEEMEE, HoMAFEtEHNKEZIE,
o RBRUFMNTNEMA, it ESC BEEHL B,
o HEHIMIT(E ESG BHRGI, BT ITUNREHERZELRE (MRONBIRZA,

12 BEEHEHEER Final Project

FEREFONEEMFEXBSEHEENRNES. ZFRBEENSMA—KRE
SEREMENE B KR — I RMSBERERLANIT. SUFREETERO
I ERETRHEEZ MRS,

A ANIRERRFE, FREBEBIRZANSHINF

IMC (02-2025)



